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COLUMBIA COLLEGE 
FOUNDED 1890 • THE SEVENTY-FIFTH YEAR 
CATALOG ISSUE: 1964-65 
COLUMBIA COLLEGE 
SERVES TOMORROW . 
TODAY, IN THE GOLDEN 
AGE OF COMMUNICATIONS 
The dynamic growth of the m edia 
and arts of mass communication 
represent the one development 
of the 20th Century likely to leave 
the sharjJest imjJression on modern 
society. 
COLUMBIA COLLEGE jJrovides a full 
college education to meet the 
challenge of Communication-
the vital learning necessary to 
unde-rstand and employ this 
compelling social and cultural 
force. 
As educators, television, radio, 
motion pictures, journalism, the 
theater and the literary arts 
possess a potential of 
incalculable benefit for 
all mankind. 
WE MEAN COLUMBIA 
COLLEGE IN THIS SPIRIT 
OF HUMANITY'S CAUSE. 
COLUMBIA COLLEGE 
FOUNDED 1890 
THE COMMUNICATION ARTS 
TELEVISI01V 
RADIO BROADCASTING 
ADVERTISING 
DRAMATIC ARTS 
MOTION PICTURES • PHOTOGRAPHY 
VISUAL COMMUNICATION 
SPEECH • EDUCATION 
]OURNALISNI • THE MASS MEDIA 
LITERARY ARTS 
and the liberal arts and sciences 
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COLUMBIA COLLEGE 
COLUMBIA COLLEGE was founded in 1890. 
For three quarters of a Century, COLUMBIA coLLEGE has served 
a special purpose with singular distinction in the community of 
American colleges. 
COLUMBIA COLLEGE has concentrated on providing a full col-
lege education centered on the creative arts, application and 
social benefit of the media and methods of communication and 
the literary, theater and speech arts. 
Such special educational attention joins a program of study 
uniquely focused on contemporary issue and event in the social 
sciences, humanities, sciences and literature. 
coLUMBIA coLLEGE is a small, specialized, "downtown" college. 
It has achieved excellence, not by educating only the endowed 
few, but by encouraging the many to use their abilities to the 
fullest. The College is organized to educate and attend to stu-
dents as individuals and to provide them with a challenging in-
tellectual experience and a practical beginning to their way of 
professional life. 
It is the College's aim to educate, to stimulate and to give its 
students possession of the knowledge, arts and skills which per-
mit them to live fulfilling and rewarding lives in dignity and 
active benefit to their fellowmen everywhere. 
coLUMBIA COLLEGE provides a stimulating, practical study 
environment designed and equipped for the most up-to-date 
learning-by-doing. This occurs under a celebrated Faculty en-
gaged on their record of humanity-and prominence, experience 
and important achievement in the fields represented by the sub-
jects they teach. 
Within a college program of liberal-arts education leading to 
the Bachelors Degree, coLUMBIA coLLEGE provides the student 
with a preparation to work successfully as creator, performer or 
educator in fields which employ the creative arts as communica-
tive process. 
COLUMBIA COLLEGE • 1890-1965 
a continuing pioneer in communication-arts education 
Faculty and Administration 
Members of the Columbia College facu lty are leaders in the 
fields of communication and the academic professions of the arts 
and sciences. T hey are selected on the basis of their ability to 
provide effective instruction through stimulating presentation. 
T he facu lty members are teaching specialists in courses which 
correspond to the areas of professional and academic specializa-
tion in which they have achieved particular prominence. 
SOCIAL SCIENCE 
VISUAL COMMUNICATION 
MOTION PICTURES 
ART • EDUCATION 
SPEECH • THEATER ARTS 
HUMANITIES 
JOURNALISM 
POETRY 
THEATER ARTS 
HANS ADLER 
M.A., Universi ty of Vienna, Austria 
AUBREY A~I EY 
B.F.A., Carnegie Institute of Technology 
Design Consulta nt 
JACK BEHREND 
B.S., Illinois Institute of Technology 
President, Behrend's I nc. 
FLORENCE BAKER 
l\LA., Northwestern University 
LAKE BOBBITT 
M.A., George Washington University 
HARRY BOURAS 
Artist, Writer, Lecturer 
WILLIA~I BRADEN 
M.S., Northwestern U niversity 
Chicago Su n-Times 
GWENDOLYN BROOKS 
Pul itzer Prize for Poetry 
LUCILLE COLBER T 
Actress, Director, Producer 
5 
WRITING 
VISUAL COMMUNICATIONS 
MASS COMMUNICATION 
MUSIC • JOURNALISM 
SOCIAL SCIENCE 
SPEECH • RADIO 
JOURNALISM 
MOTION PICTURES 
PSYCHOLOGY 
TELEVISION 
SOCIAL SCIENCE 
SOCIAL SCIENCE 
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COLUJ'v!BIA COLLEGE 
JACK CONROY 
Author, Critic 
L ACEY CRAWFORD 
B.S., Illinois Institute of T echnology 
Directo r of Photography, " Ebony" Magazine 
G EN E D£1\.0VIC 
President, Communicatio n R esearch / Planning Inc. 
DON DE Ml CHEAL 
Edi tor, ' 'Downbeat" Magazine 
ED i\ ION D I. EG ER 
B.S., University of Chicago 
Executi\·e Director, C hicago Council on 
Fore ign R elatio ns 
II ER i\ fAN FELL 
i\ I.F.J\., Goodman i\ femoria l Theater 
Radio Producer -Director , \VBBM, C.B.S. 
SAi\ IU EL GA DD 
Writer & Literary Edito r 
11:\ NS GRA FF 
B.A., U niYers ity o f Vienna , Austr ia 
l'resiclcn t, C i negra p h Co. 
KEITH H OOVER 
Ph.D., Nortlm·estern U ni versity 
.J :\ C K J .-\ CO BSON 
Producer, D irec tor , \VGN-TV 
T il E R EV ER EN D .J Ai\ IES G . J ONES 
B.A., Can ter bury College, Incl. 
B.D ., Nasho tah Seminar y, \Vis. 
Execu t iYe Secre tary, Ep iscopa l C hariti es, 
Diocese o f C hicago 
.J U LI AN KANNE R 
J\ I. A., U ni versity of Chicago 
SOCIAL SCIENCE 
SOCIAL SCIENCE 
MOTION PICTURES 
ADVERTISING 
ADVERTISING 
ENGLISH 
TELEVISION 
JOURNALISM 
TELEVISION 
VISUAL COMMUNICATIONS 
JOURNALISM 
SPEECH 
COLUMBIA COLLEGE 
ABBAS KESSEL 
Ph.D., University of Chicago 
IRA A. KIPNIS 
Ph.D. &: J.D., University of Chicago 
FRED LASSE 
Producer, Visual Educational Films, Inc. 
DOROTHY LE FOLD 
Vice Pres .. Amer. i\ ferch. i\ f'gmt. Corp. 
JAY LEVINSON 
B.S., University o f Colorado 
Sen ior Copy Writer, B.B.D.O. Advertising 
Agency (Chicago) 
PIERRE LONG 
B.A., M.A., 1orthwestern Un iversity 
THAINE LYi\fAN 
Technical Director, WGN-TV 
R OBERT i\ f. i\fARKUS 
B.J., U ni\·ersity of i\ Iissouri 
Sports Writer, "Chicago Tribune" 
CHALJ\ fERS i\fARQUIS 
B.S., U niversity of Illino is 
Program Director, \ VTTvV-TV 
LYLE J\IAYER 
B.A., Institute o f Design 
President, RoseR: i\ fayer Inc. 
EDWARD L. l\fORRIS 
B.S., Un iversity of Louisvi lle 
Director of Development, WTTW-TV 
SUE ANN PARK 
i\ f.F .A., School of Drama , Yale University 
Supervisor, Voice &: Speech, Goodman 
Memorial Theater 
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LITERATURE 
RADIO • TELEVISION 
FENCING 
THEATER ARTS 
ADVERTISING 
SCENIC ARTS 
VISUAL COMMUNICATIONS 
SCIENCE 
TELEVISION 
EDUCATION 
SCIENCE 
VISUAL COMMUNICATIONS 
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HARRY MARK PETRAKIS 
Author, Lecturer 
.\L PARKER 
Columbia College 
Featured Radio-TV Performer 
ROBERT K. PARl\fACEK 
B.S., \ Vharton School of Commerce, 
UniYcrsity of Pennsylvania 
N ational Collegiate Fencing Champion, 1953 
ALAN PETERS 
Actor, Direnor , Producer 
KENNETH C. PODALSKY 
1\ I.IL \ ., No rthwestern University 
Account ExecutiYe, Earle Ludgin & Co. 
KE T PONTE 
IL \ ., Colum bia College 
Art Director, \VBBl\f-TV, C.B.S. 
WILLL\ 1\f S. ROSE 
Institute o f Design 
Vice-President, Rose & Mayer Inc. 
ALLEN ROVICK 
Ph.D., University o f Illinois 
DONALD SANDERS 
B.S., Columbia College 
Operations Director, WNBQ-TV, N .B.C. 
ANTOINETTE SINARD 
l\I..\., Northwestern U niversity 
ERNEST SUKOWSKI 
Ph .D., U niversity of Illinois 
IRVING TITEL 
B.A., Brooklyn College 
Director of Design, Grant-Jacoby Inc. 
BUSINESS 
ENGLISH 
TELEVISION 
MOTION PICTURES 
SOCIAL SCIENCE 
COLUMBIA COLLEGE 
CHARLES WALSH 
Northwestern University 
Walsh Broadcast ~vfgmt. Consultants 
GEORGE WATSON 
M.S., University of Illinois 
Director, Watson Guidance Service 
DU:\NE WEISE 
B.S.E.E., University of Cincinnati 
l\I.B.A., University of Chicago 
Director of Engineering, WTTW-TV, Chicago 
GORDON WEISENBORN 
Motion Picture Director 
EUGENE S. ZEMANS 
M.A., University of Chicago 
Executive Director, John Howard Association 
Officers and Administration 
l\IIRRON ALEXANDROFF .... ......... President 
WOLFRAl\I J. DOCHTERMANN Vice President- Dean 
.JANE ANN LEGNARD ..... . ..... .... Registrar 
BETTY BELAND ... . ... Director, Administrative Services 
CAROLE FINDER . ................... . .. Bursar 
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COLUMBIA COLLEGE 
The Student Guidance Program 
The guidance program provides a long-range service to students. It is initi-
ated when students enter the College and continues to operate for their benefit 
long after they have graduated and have taken their places in the professional 
world. 
Careful evaluation o f the entering student 's interests, ap titudes a nd abilities 
provides guidance counselors with a factual basis for assist ing the student in 
selecting the program o f study for which he has the greatest potentiality for 
success. 
Classroom instructio n is planned to meet the needs of the individual student, 
so that the greatest opportunity is provided for the develupment of h is specia l 
abilities. In r egular faculty conferences his progress is discussed and his pro-
gram of study is arranged to provide special assista nce where necessary. 
When the student has completed his studies, the Gradua te Placement Serv-
ice aids him in obtaining a position for which he is best qualified. 
The Graduate P lacement Service is available to the alumnus for advice and 
assistance in securing or changing positions. It provides information on job 
opportunities. It is avai lable to him for the technical advice and informatio!1 
he may need in his work. It ma intains a n interest in and follows his growth 
and development through his professional career . 
Admission Requirements 
Before being accepted by the Co llege, each applicant must provide evidence, 
through individual conference, correspondence or examination when indicated, 
that he has the qualifica tions and aptitudes to prepare successfull y in a ny of 
the fields for which Co lumbia College offers a preparation. The applica nt must 
furnish satisfactory character references and must be a high schoo l graduate. 
Under special circumsta nces, successful pass ing of the "General Educatio nal 
D evelopment Tests" may be accepted in lieu of high school graduation. 
A transcript of the prospective student's high school record and transcripts 
of study from any colleges attended arc required . Persons from foreign countries 
desiring admission must include character references and al l records of their 
previous education with their applicatio n. 
Credits and Advanced Standing 
The unit of credit used by the College is the Sem este r H ou r, which is equal 
to 17-18 class hours of instruction . 
. -\dvanced standing is gi ,·cn to all students who present sat isfactory evidence 
of previous study from an institution of higher learning. Students m ay obtain 
an evaluatio n of their previous collegiate ·work by submitting a transcript of 
their credits to the R egistrar. 
Students at Large 
Studen ts who do no t initi ally elect a speci fi c degree program may register 
as "students at large" and may elect , with the approva l of the R egistrar, subjects 
10 
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to meet their p ar ticular interests and needs. Such students must select a specific 
degr ee program at the completio n o f 16 SemesleT Hours of study. 
Academic Regulations 
CO NDUCT 
~Iature, ethical conduct, consistent with the high purpose of the College 
and the serious educa t ional o bjectives for which the student was accepted for 
admissio n, is expected at all times. Any problem involving the deportment of 
a student will be referred to the Dean of the College for action. 
The Co llege emphasizes the student's respo nsib ility for conscientio us prepa-
ration o f assignments and the freq uent interdependence of students upon one 
ano ther in regards class pro jects that r equire an indi vidua l contributio n to the 
group effort. \Vhere a student 's lack of interest, inadequate p reparat io n or 
absence detracts from the achieYement o f the group objcc tiYes, he will , u pon 
the recommendatio n o f the ins tructor, be dropped from the class. 
ATT ENDAJ\'CE 
Students arc expected to attend all class sessio ns of th e courses in which they 
arc r egistered. It is the responsibil ity o f the student to obta in an excuse for an y 
excess absence and to arrange with the instructor to make up the work missed. 
GRADI J\'G 
The gr ading system used by the College is as fol lo"·s: .-\ -Excellen t ; B- Good ; 
C- Satisfactory; D- Passing; F-Fa il l1re; !-Incomplete. A grade o f Incomplete 
(I) m ay be g iYcn a student who has not ha nded in certa in assignmen ts, b ut was 
o therwise doing p ass ing work . :\ n " ! " gndc no t remoYcd by the end o f the 
term immedia tely following au tomat ically becomes an " F" grade. 
The College requires tha t a student mainta in a mini m um grade aYcragc of 
"C," for each term in whi ch he is enro lled . :1'\o student who fall s below this 
standard may re-register for ano ther term unless h e has obta ined special p er-
miss io n o f the D ea n of the College. Students placed on "Proba tio n" for reasons 
of scho larship must sa tisfy the cond iti o ns of proba tio n during their next term. 
Otherwise, they will be su bject to d ismissal from the College. 
T he attentio n of a ll students is ca lled to the r equirements for the Degree as 
shown o n the following pages. At the time of r egistratio n, the R egistrar will 
make eYcry effort to gu ide the student in the selectio n of specific su bjects that 
meet Degree requirements. It is the respo nsi bility o f the student, however, to 
take these requirements into consideratio n when selecting h is program of study. 
Diplomas and Degrees 
Columbi a Co llege offers the fo llowing: 
ASSOCIATE IN ARTS 
In Speech and Communica tio n Arts 
llACH ELOR O F ARTS BACHELOR OF SPEECH 
In Speech and Communication Arts 
l l 
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Requirements for the Associate Degree 
Students who are interested in concentrated professional education may elect 
to work for the Associate D egree. 
The requirements for this degree arc the satisfactory completion of 66 Se-
mester Hours of study, of which 42 should be selected from Section I of the 
catalog, and the balance selected from the curriculum at large. 
Students who obtain the Associate Degree may continue their studies for a 
higher degree. All work completed in satisfaction of requirements for the 
Associate Degree will be recognized towards satisfaction of requirements for 
higher degrees. 
Requirements for the Bachelor's Degree 
The Bachelor's Degree is awarded students who comjJlete 132 
Semester H ours o f acceptable study. Students transferring credits 
from ot her colleges must comjJlete a minimum of 36 Semester 
Hours in residence at Columbia Co llege. Subject 1·equirements 
for transfer students will be adjusted on basis of equivalent or 
related courses tahen at other institutions. Curriculum require-
men ts for the Ba che lor's Degree are given on pages 1.2, 13, 1-1 
and 15 following. 
AREAS OF STUDY AN D SUBJECTS 
MASS COMMUNICATION. 
l\ lass Comm unication I 
l\ lass Comm unication 2 
Communication Projects I 
VISUAL COMMUNICATIONS 
Visual Communicat ions 1 
Visual Communications 2 
Photography I 
NUMBER OF SE~I ESTER 
HOURS REQ U IRED 
8 
6 
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 18 BASIC AREA PROGRAM 
Fundamentals of Television 
Television Studio Facilities I 
Fundamentals of l\fotion Pictures 
Radio Broaclcasti ng 1 
Journalism 1 
Theater I 
Audio-Video Principles 1 
MEDIA OR AREA CONCENTRATION .... .. . . ... ......... 38 
12 
This is the student's maj01· {t.e ld of study. It is selected by the 
student with Fa culty counsel in accord with the studen t's interests, 
abilities and goals. Programs outlined below m·e designed to 
COLU;\Ill! A COLLEGE 
guide students to a thorough and jnactical exjJerience in thei1· 
main field of interest. Subjects may be vm·ierl as ajJjJropriate to 
individual student needs. (Numbers in jJarentheses show number 
of credit hours to be earned in subject.) 
Production-Arts Program 
TV Stud io Facilities 2 (2) 
Photography 2 (2) 
Stagecraft 1 (2) 
Color R: Video Tape (2) 
TV Production \ Vorkshop 1 (4) 
Visual Commu nica tion 3 (2) 
Lighting 1 (2) 
Film Production 1 (2) 
Pho tography 3 (2) 
Television OR Motion Pictures 
TV Production Workshop (8) 
TV in Educat ion (2) 
Broadcast Writing 1 (2) 
Broadcast ' ews (2) 
TV Programming&: Mgmt. (2) 
N ews Film (2) 
literary Arts • Journalism 
News Writing l-2 (4) 
News Workshop (4) 
Broadcast News I (2) 
Poetry I (2) 
Fiction \ Vrit ing (4) 
Playwriting 
Fi lm Studio Production (4) 
Documentary Film (4) 
Ed iting and Effects (2) 
In troduction to An imation (2) 
Sound o n Film (4) 
i\ fo tio n Picture Writing I (2) 
Feature Writing (2) 
T n terviewi ng (2) 
Public R elat ions 1 (2) 
Elccti ves ( I 0) 
(6) ;elected f'om 1 Broadcast Writing Advert ising Copy Writing 
Comedy Writing 
i\ fotion Pi cture \Nriti ng 
Performance • Acting 
Speech 3 (2) 
Acting Workshop 1 (4) 
Advanced Acting Workshop (16/ 24) 
Elect ives (8) 
Performance • Broadcast Media 
Effective Speech I (2) 
Interviewing (2) 
R adio Broadcasting 2, 3, (8) 
News Writing I (2) 
Broadcast News I (2) 
Advertising l (2) 
Electives (8) 
Body Technique l , 2 (4) 
Stagecraft (2) 
i\ fakeup (2) 
N ews Film (2) 
TV-R adio Sports (2) 
TV Announcing (2) 
TV Studio Faci lities 2 (2) 
Broadcast i\f a nagement (2) 
Broadcast Writing I (2) 
13 
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SPECIAL AREA CONCENTRATION 
Sequence may be taken in combination with major area con-
centmtion, in which "s jJecial area" would substitute for required 
subjects in the major area. 
Visual Communication 
Visual Communi ca tio n 3, (4) 
Pho tog-ra ph y 2 (2) 
Photog-raph y 3 (1) 
Audio -Visu;tl M aterials (2) 
l .ig h ting I , 2 (1) 
Scene Desi)!;n I (2) 
Special E ITects (2) 
Speech and Public Discussion 
Speech 3 (2) 
Effective Speech I , 2 (1) 
Confere nce R: Discuss io n L e;tdership (2) 
SPEECH 
ENGLISH • LITERATURE 
Eng lish Composit io n I , 2, 3, (fi) 
l .iter;tll liT Subjects ( 10) 
Advertising 
General Ad vertising (2) 
Advertising Cop y Writing I (2) 
Ma rke ting I (2) 
1\1 arke t R esearch I (2) 
Advert ising Media (2) 
Acl venis i ng Productio n (2) 
R eta il Ad vertisi ng (2) 
Ad vertis ing W orksho p ((i) 
P ho ne tics (2) 
Debate (2) 
4 
22 
Eng li ~ h . .J o urn ;d isn t K: Literature F lccti\TS (G) 
SOCIAL SCIENCE ..... . ....... . 
U nited St;t tes II i ~ tory (fi) 
Sul.>jcns selected from .. C:on te ln por; try Soci; tl St udi es" ( I 0) 
Soci;tl Sci<.: nce Elect i\TS ('1) 
SCIENCE . . .. ... . 
Sc ie nce T o< Lt y I . 2 (1) 
Scie nce. l lcalth ;tnd Soci;tl Poli cy (2) 
/ o r sc ie nce ekct i\'cs liLt)' be su bs ti t uted 
. ... . .. 20 
6 
HUMANITIES . ... . . . . . . ....... . ..... . ... 10 
C:o nt empor; try C ulture I (~) 
1\ lusic (selected f rom ) (2) 
llistory of A rt I (~) 
I li story o f the Thc; ttc r I (2) 
Philoso ph y I (~) 
/ o r l iter;tlllre s ubjects m;ty be substitu ted 
TOTAL REQUIREMENTS 
l ·l 
132 
CO L u \11\IA CO LLEGE 
REQUIREMENTS FOR TEACHER EDUCATION 
St udents w lt o ('XjJect to qualify as Jnd; li c schoo l teachers in 
SjJeeclt and Communication-.·l rts must m ee t Stai r requirem ents 
in te rm s of edu ca tional cours('S and student /('aching. Th (' fo l-
lowing seq uence of suuj('( /s ronfonns to lit e requirem ents of tlt e 
Examining Jl oa rd of tlt e Stale of I llinois. 
Speech and Comm uni cat ion :\rts 
Eng lish Lang u;-tge Arts 
Socia l Scie nce ... . 
ll uma nities .... . 
Science/ \f a thematics 
ll ea lth & Phys ica l Educatio n . 
Educ ttio n al Psychology .... 
"' l ethods o f Teaching Speech 
I I istory/ Philosophy of Educa tio n 
Stude nt T eaching . .. . 
Elcct i Yes in Educat ion 
G e neral Electi ves . . . . 
12 
22 
20 
10 
6 
3 
2 
2 
2 
J 
G 
12 
Tot al Requi rements f or Teacher Education ....... 132 
15 
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SECTION I 
TELEVISION • RADIO BROADCASTIYG 
MOTION PICT U RES • DRA ,\IATI C A RTS 
SPEECH • VIS UA L COMMUNI CATI ON 
PHOTOGRAPH>" 
Television 
T elevision has gwe n a new dim f' nsion to American life. As 
an en tertainm ent m('(/ium it fnovidr's ar1 incredible quantity and 
variety of ent ertnin mnl/. / IS r111 educationa l vehicle its apjJlicn-
tio ns are alm ost limitless. I t has givf'n n front seat to scenes and 
events that millions cou ld oth f'rw iSI' only imagin e. It has madr· 
the viewing of th e most unus1wl com m onjJlace. 
I n it s ri f'vr' lojnnf'll t , T r levisio n has given rise to an amazing 
array of allier/ {1f'lris and has multijJlied the activities of many 
others. This has crcntl'ri 1111 Jnecederl/erl, alm ost 7oorld-wide, career 
o jJjwrtun itirs in th is lll'lll fie ld whose development has only just 
begun . 
FUNDAMENTALS OF TELEVISION (1) *, (2)* 
t\ general introduct ion to the bas ic prac tices and terminology of T elc \·isio n. 
Class surveys televisio n st udio ey ui pmen t, person ncl, programming a nd pro· 
ductio n, film , music and TV advert ising. 
TELEVISION STUDIO FACILITIES (1-2·3), (2) 
l'ract ica I experi ence in opera ting the vario us types o f studio eq ui pmen t, T V 
cameras, "switcher," audio, film fa cilities. Contro l room, " te lecin e," TV studio 
opera tio n. 
TELEVISION PRODUCTION (1), (2) 
The T elevisio n Productio n co urse is an intermed ia te workshop in TV produc-
tion. It integrates the usc o f all TV studio fa ciliti es- cameras, lights, scener y, 
props. co ntrol -roo m o peration , aud io equipment , music, film , e tc. The student 
obta ins ex perience in ;tna ly1ing the TV script, plo tting camera sho ts, a nd in 
produci ng a nd directi ng the \';trious types o f Tcle\·ision sho ws. 
TELEVISION PRODUCTION COMMERCIALS (1) , (2) 
\\'or k~ho p to nce ntrat ing o n t he specia l problems o f prod ucing a nd ":-t iring" 
tc lt:\·ision "connncrcia ls": films, slides, " h;tlop," c:-t rds and ;t rtwork, sp eci;d de-
\·i< cs ;11td " l i\·c" con tm erci;tl s. Cont ro l room procedures for h:-tnd ling "com-
lllcrci;tl " inserts. Crea t ion ;tnd prod uctio n o f "commercia ls." 
• Th e '''"'""'rs in th e (r nt Jm•ent heli l. foll o11·illg each cou rse, indicate h ow many semr1terr o f 
struly are ar •ailaiJie in the roun,•; thf• 11um!Jn s in the sero•lfl Jmre nthel is indicate se m estr r h ou rs 
uf rretl i t f o r f'a rh course. 
IG 
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TELEVISION WORKSHOP (1-2-3-4) , (4) 
The Television production Workshop is an advanced project in TV program 
production. Various prog-ram formats are developed from ad agency or station 
origination to "on-the-air" productio n in back-to-back program schedules. Con-
centra ted experience in TV directing. Consideration of remote telecasts. (Pre-
requisite: TV Production and all basic TV courses.) 
TELEVISION PROGRAMMING AND PRODUCTION SUPERVISION (1), (2) 
The TV show budg-et and cost considerations, procurement of talent and the 
administra tion of production personnel and technical crews. The supervision 
of a station's production schedule. T he scheduling of programs. 
PROBLEMS IN COLOR TV AND VIDEO TAPE PRODUCTION (1), (2) 
An examination of the special production problems involved in color TV a nd 
video tape production. (Prerequisi te : Advanced standing in TV Production 
sequence.) 
TELEVISION ANNOUNCING (1 -2), (2) 
In practical, " before-the-camera" situations, the student obta ins directed ex-
perience in TV commercial announcing and in "emceeing" TV features, demon-
stration , interview, quiz, children, homemaker and audience participation 
programs. 
TELEVISION-RADIO SPORTS PROGRAMS (1), (2) 
T his class provides specialized study in all phases of sports programs. It includes 
trai ning in play-by-play, studio sports shows, recapitula tion from wire copy, 
sports interviews, sports r esearch, statistics for the announcer and writer, and 
production problems in the "on the scene" telecasting and broadcasting of sports 
events. 
BROADCAST NEWS (1-2), (2) & (4) 
The production and presenta tio n of television-radio news programs. Practice 
in news announcing, analysis and the broadcast edi torial. Journalism for the 
broadcast media. News ga thering, editing, writing and use of news services and 
sources. Creating the current events documentary and special events program. 
BROADCAST WRITING (1-2), (2) 
Course description Section III 
TELEVISION ACTING (1) , (2) 
Course description, Dramatic Arts Sec. 
TELEVISION DRAMA (1) , (2) 
Course description, Sec. III 
TELEVISION IN EDUCATION (1-2), (2) 
Course description, Sec. VII 
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Radio Broadcasting 
Th e remarlwb!e in crease in the number of radio stat io ns, the 
grow th of the " sjJecia! audience" sta tion , jJartiw!arly in FM 
radio, and the standardization of the " music, n ews and weathe r" 
Jnog ram formats have made for a sti!! growing radio lnoadcasting 
i 11 du stry. 
Th e radio mbject sequences are desig ned for the jJractical 
jnejJaration of the pmsjJec l ive broadcas!e1· or other assig nm ents 
in radio statio ns and re lated o rganizat ions. 
RADIO BROADCASTING I (1), (4) 
r\ primary course in radio broadcasting and radio stat ion procedure. ProYides 
practical experience in the mai n broadcasti ng functions: anno un cing, record 
music, "co m rol bo;trd," broa dcast news, radio writing, commercia l procedures. 
Radio as a medium of public serYice a nd for ed uca tion. 
RADIO BROADCASTING II (1-2-3-4), (4) 
Sta tion operation within the "bro;tdcast da y. " Class oflers in tegTa ted practice 
in the vario us broadcasting fun ctions: an nou nci ng, writing. program building, 
acting, station management and program directing, ad\'ertising, sales and pro-
motio n ami record progra ms. 
SPECIAL INTEREST PROGRAMS (1), (2) 
Program material and broadcast projects fo r the specia l interest radio-tele\·ision 
audi ence. Farm ;tlld rural , "coun try-western," " R and B" music specialties. 
Foreign language programming. F l\ I cultural. Special a udience statio n orga ni-
zation. 
INTERVIEWING (1), (2) 
Co ncentrated experience in interviewing for the press and broadcast media. 
lnten·iew planning. Techniques to crea te informative or p ro\·oca ti\·e inten ·iews. 
l\ I ethods o f questioning and commentary.· Pro hi bi Lions. Organizing and moder-
ating the broadcast discuss io n show. 
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Motion Pictures 
Th e objectives of the Co lumbia Co!!ege jnogram of study in 
motion jJictures are the develojJ1nent of a sound film sense in the 
student and a worhing skill in professional motion jJicture pro-
duction . Th e sequence coven the crea tive functions and " me-
clw nics" of motion jJictu re jJhotography, film editing, writing, 
techniques of film jJrodu ction an d utilization of film. 
In addition to the 11wny careers available in motion pictures, 
ojJportu n ity and achievem ent in o th er fields is much enhanced 
by a lwowledge of film production , basic film shi!!s and the 
overa ll ability to use film e ffective ly. 
COLU~IBIA COLLEGE 
FUNDAMENTALS OF MOTION PICTURES (1), (2) 
r\ general survey of the mo tio n picture field. T ermino logy. Introductio n to 
basic equi p ment, techn iq ues and processes. Typ es of motio n pictures. Com-
mercia l p rocedures. Histor y o f the motion picture. 
FILM PRODUCTION I ( 1-2) , (2) 
Elementary camera techniq ues, picture composillo n, use of light sources and 
light meter. Introductory optics. Film types. Develo pi ng the "scrip t." Planning 
a productio n. Bas ic film edit ing and cutting. Indi vidual student projects in 
planning, fil ming and ed iti ng a film . Usc of pro jectio n equipment. 
PROBLEMS IN FILM STUDIO PRODUCTION (1-2), (2) & (4) 
Basic stud io techniques o f cinematography. Studio lighting. Special problems 
o f com positio n, texture, sound and edi t ing. T he drama tic sequence o n film. 
Product pho tography. Producing the "TV Commercia l. " Profess io nal studio 
procedures. 
DOCUMENTARY FILM PRODUCTION ( 1-2 -3 -4), (2) & (4) 
T he course will include projects in the creat io n and productio n o f documentary 
films for educatio nal, commercial a nd entertainment purposes a nd as social 
commentary. 
NEWS FILM (1), (2) 
The p lanning and production o f ne.,vsreel film and news fi lm shorts for usc 111 
television news programs. 
MOTION PICTURE WRITING ( 1-2), (2) 
Course descriptio n Sectio n I I I 
FILM EDITING AND SPECIAL EFFECTS ( 1), (2) 
r\ pract ica l study of editing systctns, optica l a nd labo rato ry e ffects, "A" and " 1~" 
roll p repara tio n, splicing techniques, sound and music con forming, etc. 
INTRODUCTION TO ANIMATION (1 ) , (2) 
U ndersta nding and practical work in art and eel preparatio n, sto p mo tio n, 
cartooning, registra t io n methods, camera and stand selection and usc. 
FILM SOUND ( 1), (4) 
Double and single system recording methods, optical and magne tic instrumenta-
tio n. A study o f current mi xing, transfer and re-recording techniques. 
SEMINAR IN FEATURE FILM (1 ), (4 ) 
A special study o f the tech niques and procedures invo lved in producing the 
feature film . Includes cri tical study o f examples o f signi fica nt motio n pictures. 
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Dramatic Arts 
The Dramatic Arts Program is designed primarily for students 
who are seriously interested in jJrejJaring for jJrofessional acting 
or direct ing objectives in television, in the theater, and in motion 
jJictures. 
It jnovides intensive training in acting and accompanying 
study in sjJeech and related theater arts subjects under the direc-
tion of the most qualified instructional staff. 
Through regular stage presentations of significant plays and 
the jJroductions of the television and motion picture dejJartments 
of the College, the acting "major" has excejJtional opjJortuni-
ties for obtaining jJerformance ex jJcrience in all of the acting 
mediums. 
With faculty ajJjJroval, students may se lect the Dramatic-Arts 
Program as their area of jJrofessional concentration. The studen t's 
jnogram in acting will be determined on an individual basis to 
jnov ide a maximum opjJm·tunity for jJrofessional develojJment. 
Admission to adva nced acting subjects will depend on the stu-
dent's jnogress and jJotentia l. 
Students w ho are interested only in acting objectives may en-
roll as "sjJecial students" prov iding thei r jJrograms wi ll, in the 
judgment of the College, jxnnit them to achieve their objectives. 
THEATER I (1-2), (4) 
Basic training in acting technique, staging and theater arts. Introductory prob-
lems in characterization and interpretation. Exercises in dramatic improvisation, 
justification, sense memory, observation and conce ntrat ion. 
ACTING WORKSHOP I (1-2), (4) 
Rehearsa l and performance of scenes from representative plays. Continuing con-
centration on ··workshop exercises." 
ADVANCED ACTING WORKSHOP (1-6), (8) 
r\n advanced workshop in acting problems. T his professional level experience 
includes participation in productions staged for public performance and inten-
sive studio work. (Participation by Faculty selection) 
BODY TECHNIQUE (1-2), (2) 
Exercises and techniques to achieve eflective body r espo nse and control as a 
process of characterization. Second term, fencing. 
TELEVISION ACTING (1), (2) 
Acting techniques as they are adapted to the medium of T elevision. The class 
develops a "camera consciousness" in the student and provides training in move-
ment for TV. 
• In all acting subjects additional practice and rehearsal may be assigned. 
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PRINCIPLES OF DIRECTING (1 -2), (4) & (8) 
Basic theory of directing. Play analysis. Prepara tion of "Director's book." The 
director's relationship to the actor and other creative production assignments. 
Special direction projects in stage and television. (Prerequisite, Faculty selection) 
FUNDAMENTALS OF SPEECH (1 -2-3), (2) 
Course description, Speech Section 
HISTORY OF THE THEATER (1-2), (2) 
Course description, Sec. VI. 
Visual Communications 
The course sequence in visual communication jJrovides an 
essential esthetic and jJmctical dim ension to study of the arts and 
m edia of communication and can importantly contribute to all 
creative work . 
Based on a contemjJomry ajJjJlication of the Bauhaus con-
cejJts) studenls investigate the jJhenomena of form ) space) color) 
motion and tex tw·e and seek an understanding of the visual 
environmen t. 
VISUAL COMMUNICATION I (1), (2) 
A basic course d efining the elements which form our visual language. Elemen-
tary workshop and foundation for Visual Composition II. 
VISUAL COMMUNICATION II (1), (2) 
Application of course I concepts to adva nced problems. Use of our visual lan-
guage in a professional world. 
VISUAL COMMUNICATION Ill (1-2), (4) 
Advanced workshop. 
PHOTOGRAPHY I (1), (2) 
An introduction to the visual , communication and technical aspects of photog-
raphy. Camera, darkroom a nd prepara tion methods are studied. Assignments 
are approached individually by each student. 
PHOTOGRAPHY II (1) , (2) 
Further investigation of the photographic medium. 
PHOTOGRAPHY Ill (1-2), (4) 
Advanced workshop assignments. 
LIGHTING (1-2-3), (2) 
A comprehensive study of lighting with application to television, stage and 
motion pictures. A consideration of scenery, costumes and dramatic objectives 
in relation to lighting. Lighting control, arrangement and lights and lighting 
equipment. Interior and exterior lighting and the creation of mood and special 
effects. 
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SCENE DESIGN (1-2), (2) 
Training in scene des ig n · and drafting, architecture a nd orn am ent research. 
Sce nery a nd staging techniques. 
Mass Communication and Social Process 
Th ese required su b jects aim at a heightened u nderstanding of 
the role and effect of communication methods and media in the 
nat ure and deve lojm1.Cn t of societies. 
MASS-COMMUNICATION (1), (2) 
The processes and media o f m ass-communica tion : deve lopment, social effect a nd 
influence, current issues and p ersp ecti ves. 
MASS-COMMUNICATION II (1) , (2) 
A continua tio n o f l'v£ass Com municat io n I. 
COMMUNICATION PROJECTS (1-2), (4) 
Ind ividual stude nt projects under Facu lty guidance in the crea ti ve applica tion 
of communica tion methods o r med ia to: illuminate or produce an "in depth" 
stud y of a social prob lem or current issue; focus attentio n or organize opinio n; 
disseminate informa t ion ; or, as a means of ef[ective educatio n. (Sr. year sta nding 
or co nse nt o f Dean) Students from fore ign countri es will concentra te on a 
pract ica l study of the applicat io n of comm tmicat ion facilit ies or techniques to 
eel uca tiona! , i nf o rma t iona! or cui tural pro jects in u ndc rclevclopcd regions. 
COMMUNICATION, PROPAGANDA AND PUBLIC OPINION (1), (2) 
A bro;td study of major pro paga nda campa ig ns and the comm uni cat io n of the 
pol icies of natio ns. Survey of propaganda techniques and stra tegy, with special 
cmph;tsis on the usc of radio , te levisio n and motion pictures. Problems of meas-
urem cn t and cflccti vencss o f propaga ncla wi II be d iscussed (rom the sta nd point 
o f organizat ion , planning and programming, and control. 
WORLD BROADCASTING AND COMMUNICATIONS (1), (2) 
Study of the broadcasting stand ards and pract ices of various countri es of the 
world. Role of broadcasting in intercultural exchange and international rela tio ns. 
General Communication Subjects 
Th e subjects shown in this sect ion have broaden ed ajJjJlication 
to a number of t he C011WWnication-arts. They are jJart of the 
requirements for some objectives and/ o1· they may be taken as 
electives. 
AUDIO-VIDEO PRINCIPLES (1), (2) 
Practica l study o f fundame ntal elect ro nics a nd the principa ls a nd operation of 
audio-video equ ipme nt a nd broadcasting and related technical fa cilities. 
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SPECIAL EFFECTS ( 1), (2) 
The student will learn to build model a nd d iorama units and study the integra-
tion of models and " li ve" sets. This class will give special attentio n to th e 
production of visua l effects (rain, snow, etc.), and to the pro blems of prop 
procureme nt and the methods used to provide unusual effects. 
AUDIO-VISUAL MATERIALS ( 1-2) , (2) 
The product ion and use of audio-visual ma teri als as CO!nmunication techniques. 
Sl ide and strip film . Photographic and art displays. So und and recording tech-
niques. r\rt ma teria ls and the production of "visuals" for televisio n and motio n 
pictures. 
STAGECRAFT ( 1), (2) 
Practical work in scenery and se t p ainti ng. Set decoration. Studio and stage 
problems in "set up" and "strike" of scener y and settings. Scene storage and set 
tra nsportat ion. 
MAKEUP ( 1), (2) 
Character delinea tio n through the applica tion o f make-up and characteriza tio n 
tech niques deYeloped for the stage, television and motion pictures. 
ENTERTAINMENT BUSINESS ( 1-2), (2) 
The ra nge of activities that make up the e ntertainment business: crea tor to per-
former to a udience. Artist management, "booking," "show business" promotion, 
" talent," royalti es, the music busin ess, motio n picture distribution, e tc. 
PUBLICITY AND PUBLIC RELATIONS ( 1-2), (2) 
Experi e nce in creating and exploiting publicity. Writ ing publicity copy and 
news releases; developing publi city sources. T he mechanics of conducting pub-
licity. The publicity r equirem ents of the entertai nment industry. Principles of 
public relations. Creatio n of good will in employee, stockho lder and community 
relations. 
RADIO-TELEVISION TIME SALES AND STATION 
BUSINESS MANAGEMENT (1-2), (2) 
Techniques in selling radio-televisio n " time" and programs. Functions of the 
" time buyer. " Stat ion-ach ertising agency r elationships. Listenershi p promotio n. 
Audience measurement practices. Sa les contracts. Labor r elatio ns. Payroll prob-
lems. Overhead and program costs. J nvcntory co ntrols of program clements, 
fi lm I i braries, e tc. . 
Speech 
SjJeech is th e jJrimary element in the Columbia College cur-
1·iculum. Th e S[Jeech jJrogram is directed to the objectives of: (1) 
jJroviding students with a th orough jHe[Jamtion in the s[Jeech 
arts as a necessmy jJreface to jJrofessional comjJelence in the areas 
of communication (2) affording jnos[Jective teachers of s[>eech and 
allied subjects at the elementm·y, secondary school and college 
levels an ojJjJortunity for com jJre!tensive study in sjJeech jnoduc-
tion, sjJeech training methods, the vm·ious ajJjJ!ications of the 
sjJeech arts, and elementary speech thempy. 
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FUNDAMENTALS OF SPEECH (1-2-3), (2) 
T o enable the individual to d evelop more effec tive sp eech habits, the class pro-
vides the student with directed prac tice in pho netics, vo ice projectio n, to ne pro-
duction, vo ice placem ent, breathing, a rti cula tio n a nd e nunciation . 
EFFECTIVE SPEECH (1-2), (2) 
This class is designed to provide the stude nt with speech confidence. Instruction 
is directed towards the busin ess a nd social background of the individual so tha t 
class ex perience may be utilized direc tl y in ever yd ay living. T he class stresses 
the prepara tio n, organi zation and de li very of speeches for vari ed occasions and 
lays the basis fo r more forceful and a tte ntion-winning extempora neous speaking. 
PHONETICS (1), (2) 
A study of the phone tic structures of the English language. Usc of the Interna-
tional Phoneti c Symbols. The utilization o f pho netics in corrective speech and 
speech educatio n. 
INTERPRETIVE SPEECH (1-2-3), (2) 
Ora l interpre tation of prose literature, poetry and dramatic material. Sto r y tell-
ing and documen ta r y narration. The selection and progra mming of m ateri a l 
fo r public presullatio n and platfo rm re;tding. 
DEBATE AND PUBLIC DISCUSSION (1), (2) 
Consideratio n of the tech 11 iq ues of ;t rgumenta tio n and pcrsuasi ve speech. Study 
of the form o f the d eb;tte ;111d pr;tcti ce in d ebating o n issues of public interest. 
CONFERENCE AND DISCUSSION TECHNIQUES-GROUP LEADERSHIP (1), (2) 
Spea king fo r g-ro up ;111d d iscussion lcadcrsh i p ; d es ig ned to stim u late the thinking 
;11td response of o thers and to encourage more d emocrat ic p a rticipa tio n in 
group p rocesses. The conduct of the panel, symposium, a nd pu blic fo rm. T ech-
niques of leading discuss ions in bus iness, educa t io nal , social or o rga nizatio nal 
situatio ns. 
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SECTION II 
Advertising 
The Advertising Program is designed as a practical prepara-
tion for objectives in advertising. A knowledge of the advertising 
organization and its techniques is essen tial to any realistic under-
taking in the communication fields. 
GENERAL ADVERTISING (1), (2) 
Survey of the basic principles and practices of advertising: the p lanning of an 
advertising campaign, layout and copy plan, medi a, market analysis, mechanics 
and production, schedules and appropriations; the role of the advertising agency 
and related topics. 
ADVERTISING COPY WRITING (1-2), (2) 
Practical experience in copywriting for a variety of media, products and services. 
Special attention is given to producing effective copy for retail sales, direct mail, 
small ads, circulars, trade papers, contests, slogans and institutional advert ising 
projects. 
MARKETING (1-2), (2) 
The nature of marketing; marketing functions and institutions; retailing and 
wholesale practices; manufacturer and middleman relations; the consumer and 
marketing; and marketing legislation. 
MARKET RESEARCH AND ANALYSIS METHODS (1), (2) 
The practical application of scientific methods in the analysis of advertising and 
marketing problems. Student projects in market analysis involving p lanning, 
interpretation and presentation of results. 
ADVERTISING MEDIA SELECTION (1), (2) 
Selection of effective advertising media through analysis of circulation, "au-
dience" and m arket informa tion. 
ADVERTISING PRODUCTION (1), (2) 
A pract ical study in the key problems of advertising production: printing, repro-
duction and dupli cating processes, us ing art work and photography, paper, ink, 
typography, proof r eading, bindery and gravure. 
RETAIL ADVERTISING (1-2), (2) 
A practical "workshop" in reta il advertising and "point of sale" merchandising, 
covering projects for small businesses, circular and pamphlet preparation, win-
dow and counter displays, direct mail, m arket measurement, publicity, trade 
associa tions, cooperative advertising and the use of TV and r adio. 
ADVERTISING WORKSHOP (1-2-3), (2) & (4) 
Advertising agency and department procedures. Practical experience in agency 
operations, creative functions, account executive procedures and advertising cam-
paigns. Specialized advertising methods, direct m ail, etc. 
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SALESMANSHIP {1), (2) 
The psychology of salesmanship; techniques of influencing people. Types of 
salesmanship and their respective merits. 
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Basic Communication 
T he ability to communicate effectively is essential to success 
in any career or field. Effective communication is based on an 
ability to read well and to write and speak fluently. In general, 
well developed skills in reading, writing and speaking are critical 
requiremen ts for productive college study. 
All en tering students must include the " Basic Communica· 
lion" sequence in their programs or have earned equivalent credit 
for such study at another college. R emedial study in "Basic Com· 
m u nication" subjects may also be required of students, where in· 
structors feel a studen t's progress is impeded by a reading, writing 
or speaking deficiency. The " Basic Communication" sequence in· 
eludes: " Effective R eading''; "English Composition" (1·2), (3); 
" Fundamentals of Speech" (1·2), (2); "Effective puch" (1 ·2), (2). 
English Languarge Program 
tuden ts with E nglish language handicaps in reading, writing 
or sjJeal<ing, and fwrticularly those studen ts who have come to 
Columbia College from toreig11 coun t ries w hose academic per· 
formance would be dimi nished by language hmzdicajJs, must en-
roll in " The English L anguage Program" either as a fJrerequisite 
to othe r study or concurren tly as is afJprofJria te. Subjects jJrovide 
intensive ex jJerie nce i 11 com prehension , reading, w ri Ling and 
sjJeech sk ills. 
ENGLI H Ltl NGUAGE I (1), (7). 
ENGLI H L ANGUAGE ll (1), (5). 
COLUMBIA COLLEGE 
SECTION III 
English • Journalism • literature 
The English-journalism Program is con cern ed with develojJ-
ing the student's ability to write effectively. It is 01·ganized to 
permit the student to achieve : (I) a thorough mastery of the 
mechanics of writing, (2) a vm·ied exjJerience in the specia l forms 
of writing required by separate fi elds, (3) an opportunity for the 
prospective writer to find the forms which allow him most o-ea-
tive expr·ession, and (I) a bmader professional ajJplication of th e 
creative writer's skill. 
The accompanying literature studies are an important back-
ground to study in all (t elds of specialization. 
In addition to the Basic Communications requirement, jJar-
ticular writing subjects m·e required of all students consisten t 
with their areas of concentration. Other Hn-iting subjects may be 
taken as e lectives. 
ENGLISH COMPOSITION (1·2), {3) 
Fundamentals o f writing. N ecessary review of grammar. Principles of expository 
writing. 
ADVANCED WRITING PRACTICE (1·2), (2) 
EFFECTIVE READING 
(Remedial subject : no college credit.) For students who need special work to 
improve their reading speed and comprehensio n. 
GENERAL SEMANTICS (1) , (2) 
A study of the impact of language on human behavior and social questions. The 
role of la nguage in the development of group conflict and prejudice. Psycho-
logical implicat ions of language. 
FICTION WRITING (1-6), (2) 
Techniques o f writing fiction . Guidance is provided for students desiring facility 
in writing short stories and book length fiction . 
PLAYWRITING (1 -2), (2) 
A practical worksho p in playwriting to provide the stude nt with experi ence 1n 
writing dialog ue, plotting, a nd constructing the various types of p lays. Critique 
of individual student playwriti ng projects. 
BROADCASTING WRITING (1 -2), (2) 
Writing for radio and television. Commercial , dramatic and program fea tures. 
MOTION PICTURE WRITING (1 -2), (2) 
"Treatments" and scripts for industrial, commercial, training and don:mentary 
films. Writing for the dramatic feature. Creating and writing of strip and slide 
fi lms. 
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COMEDY WRITING (1), (2) 
Designed for the writer, the prospective producer or performer of comedy mate-
rial. Analysis of outstanding examples of comedy in stage, television, and en-
tertainment features. Individual comedy styles and routines. Wit and humor 
in litera ture. Practice in writing comedy fo r performers and "show" situat ions, 
comedy-drama, and humorous fiction or article writing. 
POETRY WORKSHOP (1-2), (2) 
For the writer of poetry or the serious student who seeks an understanding and 
appreciation of poetic litera ture. 
CRITICISM AND REVIEWING (1), (2) 
Theory a nd techniques of critical and interpretive writing with particular em-
phasis on the entertainment media. 
FUNDAMENTALS OF JOURNALISM (1), (2) 
A broad survey of the field of journalism, including a study of newspapers, 
magazines and house organs. The student gains an understanding of the respon-
sibi lities and requirements of journalistic work, a nd the importance of jour-
nalism as a system o f communication. Lectures, discussions, movies, vis its to 
local newspaper plants, and interviews with journalists. 
NEWS WRITING (1-2-3), (2) 
Intensive practice in gathering and writing of news. The factors that go into 
getting a good story. Development of a sound news sense. 
FEATURE WRITING (1), (2) 
R esearch a nd writing for newspa per and magazme features and special ass ign-
ments. 
NEWS WORKSHOP (1·2-3), (2) & (4) 
An ad vanced project in news r eporting requiring ma ture wntmg and research 
skills. R egular and varied news assignme nts and feature reporting. 
BROADCAST NEWS (1·2), (2) & (4) 
Course description Televis io n section. 
ADVERTISING COPYWRITING (1·2), (2) 
Course description, Sec. 11. 
PUBLICITY (1 -2), (2) 
Course descriptio n, General Communications Subjects. 
WORLD liTERATURE (1-2), (2) 
The reading and discussio n of books which have had a profound influence o n 
modern thought. Selections from various fields: Literature, Journalism, Social 
Science, etc. 
EUROPEAN liTERATURE (1-2-3-4), (2) 
A study of the major works of European writers. 
AMERICAN liTERATURE (1·2-3-4) , (2) 
A study of the major works of American writers. 
ENGLISH liTERATURE (1·2), (2) 
A study of outstanding examples of English litera ture. 
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SHAKESPEAREAN AND ELIZABETHAN DRAMA (1-2), (2) 
A study of the representative plays o f Shakespeare and the dram atists of the 
Elizabetha n period. 
DRAMATIC LITERATURE (1-2-3), (2) 
A survey of outstanding examples of the drama from the class ical to the con-
temporary. 
THE SHORT STORY (1-2, (2) 
A considera tio n o f the techniques of the short story with a p articular emphasis 
o n modern and contemporary writing. 
RADIO DRAMA (1), (2) 
A study o f the specia l variety o f drama tic presenta tion which reached its zenith 
in the ten years o f radio, before TV. 
THE LITERATURE OF THE MOTION PICTURE (1) , (2) 
A study o f the mo tio n picture as dram atic litera ture and critical, historical and 
interpretive writing about mo tio n pictures. 
TELEVISION DRAMA (1), (2) 
Outstanding examples o f televisio n elrama. The specialized styles and techniques 
shaped by the techno logy o f the medium and the mass audience will be studied. 
SECTION IV 
Social Science 
UNITED STATES HISTORY (1-2-3), (2) 
T he d evelopment of America n political, social and cultural institutio ns from the 
period of exploratio n to the p resent. 
HISTORY OF LATIN AMERICA (1), (2) 
T he political, socia l and cul tura l development of countries in Central and South 
America from the period o f colo niza tio n to the present. 
EUROPEAN HISTORY (1-2-3), (2) 
T he History of Europe from the 16th century to the present. 
HISTORY OF THE FAR EAST (1), (2) 
A study of the history of eastern Asia. 
HISTORY OF THE NEAR EAST (1), (2) 
A history of the development o f the N ear Eas t, the origins and development o f 
Moslem r eligion and culture, the politica l history of the area and its rela tions 
with the world. 
CULTURES OF THE WORLD (1 -2), (2) 
An inclusive survey of the socia l organiza tion, r el igio us practices, arts and 
econom ics o f various primitive and contempor ar y societies. 
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THE GOVERNMENT OF THE UNITED STATES (1-2), (2) 
Fed e r:d, SLtte a n d Loc d gove r n m e n t and th e role of the Jud ic iary r n the United 
SL;tte s_ 
THE AMERICAN EXPERIENCE ( 1), (2) 
A n unde rst:tndi n g :111d appreci:t ti o n of the J\ m erict n soc iety and t he d e mocr :tt ic 
process. Th e rLtss wil l present leade rs of Ame ri c tn life in :1 d iscussion of major 
c u rre n t issu es :tnd the ir IJ ;tc kgro u nd i n the d e ve lopme nt of t h e American d e m -
orr:~<y (Required s tud y for s tude nts from fore ign cou n tr ies. ) 
ECONOMICS (1 -2), (2) 
lb sic pri nci ples of th e cco no r11 ic syste rn : problems of productio n, di stribu t ion 
:tn d (onstnnption , monopoly, contpe tition, mon ey :t nd banking. 
GENERAL PSYCHOLOGY (1 ), (3) 
A n i n t roduc t ion to t he h:tsic problc111S o f h11 111:tn b e h :tvior w ith e mph asis o n the 
d yn:t111i cs of :tdjuslntl'nt: lit e lt:tture of lnnn :111 nloti v:ttion : th e varie ti es of 
lnnn :tn (' ntotion ; prob lc n1s of 111 e n Ltl co nfli ct; th e d c:vc: lopmc nt of p c rson:tl it y; 
1nc nt:tl h yg ie ne. 
ABNORMAL PSYCHOLOGY ( 1) , (3) 
Jkh; t,·ior prohkn1 s and :tbnorrn:tlities . ll e rcdit:1ry :tnd e n viro n1n c n ta l f:1<to rs in 
n1 e nt:d di ~orde rs. th e ir sy1npton1s :tnd tre; ttrnc nts . l' r e requis itc: G e n cr;tl l'sy-
l hology. 
ADOLESCENT PSYCHOLOGY (1), (3) 
Th e ph y~ ic : tl . so< i:tl. enwt io n ;tl :tnd II H' III ;tl d e , -c lopme nt o f the :t dolescc nt. Thc 
b ; t ~ i c probl t· n1 s of :tdj ustniCIIt t ]> ;tt <onfront th e :tdolescc n t in ;t changi n g soc ie ty. 
T he iln p ;t( t of :tdolcscc nce o n p c rso n ;tl it y d (' \T iopm e n t: p roblcnts of nt :tl :tdjust -
lll e nt :tnd th c ir tre: ttnte nl. 
Contemporary Soc ial St udies Program 
ISSUES IN INTERNATIONAL RELATIONS (1), (2) 
The d ipl!)l tl ;tli c procc~s. legot i:ttio n . i\ lmTtn e n ls fo r regio n ;tl and world 
org: tn il :tlion . The U nited 1\' :tlions. l'e: tce :tnd d is:tn n:1111e n t. t\ II i:llt ces :11td non-
:tli g n n te lll . 
WORLD POLITICAL ISSUES AND IDEOLOGIES (1) , (2) 
Tlt L· Cold \ \ ' :tr :11td t ltc i<kologic:tl b:t~ i s of ro1dlict be tween the \ Vest :111d t he 
Contllltllli ~ t \\·or iel s. The politi< ;tl procc~s in the ew N :ttio ns. N:ttion :tli snt and 
i IHit']le iHJcnce. 
CURRENT WORLD HISTORY ( 1-2 -3-4), (2 ) 
.\11 c·:-:: llnin :tlion :tnd di ~etl.'>~ ion of n nTc nt 1ssu es, p e rson :tliti es :tnd e \'C nts on 
th e do n 1 e~ 1ic :t nd ,,·oriel sn· nc . 
AMERICAN POLITICS (1) , (2 ) 
II i ~ to ry :t nd current L'H' Il l. l' :trti es . p rocess :tn d p e rsona l ities i n Ame r ican pol-
iti cs. T he p :tn y lll :tc h inny :tn d 111et hod. T hc pol iti c; tl party :111d g ove rnmen t. 
i\ l inority p ;trt ies :tnd iss uc IIIOH'IIICnts. 
RACE IN MODERN SOCIETY (1), (2) 
The critic:tl issues of r:tce in Americ:t and on the \\·or ld scen c . The m yths of 
r: tc i:tl supn io r i t y. C:ultur:tl :tnd rc lig io us con fl ic t. 
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THE AMERICAN CITY (1), (2) 
A study o f contemporary urban America. The social process, the problems, the 
progress and the future o f the big city. 
CONTEMPORARY SOCIAL AND ECONOMIC QU ESTIONS ( 1), (2) 
An examina tion of the paramo unt socia l and economic ques tions 1n America : 
unemployment, automation, le isure time occupaLion , old age, ho using, marriage 
and the family, etc. 
CRIME AND DELINQUENCY ( 1) , (2) 
A study of the problems o f adult crime, juyenile delinque ncy, the po lice, laws 
and the courts and the prison system in the U nited States. 
RELIGIOUS MOVEMENTS IN CONTEMPORARY SOCIETY ( 1), (2) 
R eligion's impact on modern socie ty. R elig io n and political a nd social actio n. 
Current issues and eYents in religion. Ecumen ism. Contemporary religious 
tho ught and morality. 
SECTION V 
Science 
SURVEY OF BIOLOGICAL SCIENCES ( 1·2), (3) 
T he elementary facts and principles of such biological sciences as Anatomy, 
Physio logy and Ge netics. 
SURVEY OF PHYSICAL SCIENCES (1·2) , (3) 
The elementary fa cts and pri nciples of the sciences o f chem istry and phys ics. 
SURVEY OF THE EARTH SCIENCES ( 1·2), (3) 
A survey o f earth sciences, including phys ical geography, study of weather and 
clima te, geology, mineral and fuel resources and oceanograph y. 
MATHEMATICS FOR TEACHERS (1 ·2), (2) 
A systematic revi ew of bas ic arithmetica l a nd ma thema tica l operatio ns. T he d e-
velopment, importa nce and influence of number ideas. T he course is designed 
to provide backgro u nd in these areas for teachers. 
SCIENCE TODAY ( 1-2), (2) 
Apprecia tio n of the remarkable advances o f modern science. U nderstanding the 
scie ntific princip les involved in major scientific events and discoveries. The 
social and economic implicatio ns of science today. 
SCIENCE, HEALTH AND SOCIETY (1), (2) 
The functio n of medical scie nce in public hea lth and social policy. Issues, events 
and opportunities in public health. 
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SECTION \ ' I 
Humanites 
HISTORY OF THE THEATER 
The hi ~ tory of the theater from its beginning to the present. Emphasis o n 
theater an.hitn ture, styles a nd me thod s of ~ t aging and perfo rma nce. 
MUSIC RESOURCES (1 -2·3), (2) 
Provides ~tlld ents with a hac kgnlllnd in rlr1.1sira l, jazz.. A m erica 11 a11 d iL'fHld folk 
m11sir. Re~our«.:s for using mmic in the ir future functi o ns within the entcrta in-
Jll e nt media . C:b~ses will liste n to representative music and he;tr spec ia l g uest 
lect u n:r~ ;nHl pe rfo rmers. 
ART HISTORY (1·2), (2) 
:\ ~urn:y o f the major period~ and areas of accomplishme nt 111 :\rt : painting. 
~culpture, an hitecture ;ntd des ig n. 
INTRODUCTION TO PHILOSOPHY (1 ·2), (2) 
.\ gc ncr;tl ~ urvey of the field of philosophy in whirh sig nific tnt r urrents of 
thoug hts ;tre discussed. The works of leading philosophers. 
CONTEMPORARY CULTURE (1-2) , (2) 
The state of the :\rts toda y: \lusic. :\rt , Literature , the Theater and other 
e ntertainment fo rms. :\n ; t~scs~ment of rurrcnt societ y and its moti\·c and 
sh;tping effect on the cultural fo rms. 
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SECTION VII 
Education 
ll'e live i11 a11 age of sJH•ctaclllar scie11ti(tc adva11ce a11d quick-
e ll ed climax of social i.u11eJ. If Ed11catio11 is to m eet the challe11ge 
o f these cha11geJ, there is a11 imm edia cy nbo11t commrmica ting 
ideas effectively. 
Th e Col11mbia Colif·ge Program in £dura tion resp o11ds to this 
11 eed i11 n 11umber of ways. ( I) It is n preparatioll for teachers of 
speech, d ramatic a11d commu11icatio11 arts. (2) It devd ops a 
teacher, whose k11 ow/edgr of commrmiratio rz techniques and facil-
ities call be utilized by edu cators i TI other subject areas. (3) It 
provides specialized study to improve classroom prese Tita ti o r~ 
skills. ( I) It pre fJares trachers to present education i11 n " dra -
matic" form , which oft ell achieves the most successful aTid rapid 
lea mi11g. 
COLU~IBIA COLLEGE 
AMERICAN EDUCATION (1) (3) 
The nature a nd fun ctio n o f the American educational system. Basic issues con-
fro nting American schools in a cha nging socie ty. Traditio nal and progress ive 
approaches to educational problems. 
HISTORY OF EDUCATION (1), (2) 
This course serves to give students a d eeper understanding of curre nt practi ces 
and problems in education b y tracing the ir historical development. 
PHILOSOPHY OF EDUCATION (1), (2) 
A study o f the sig nificant curre nts of thought and their influence on mod ern 
ed ucation. The meaning o f educa tion, educational aims and \·;dues, democracy 
and education, ideals. 
HEALTH AND PHYSICAL EDUCATION (1-2), (2) 
The structure and fun ctions of the h uman mechan ism. Developme nt and ap-
preciatio n o f h ea lth pri nci pies and of ph ysica I training methods. Safety cd ue<t-
tion and recreatio n programs. 
STUDENT TEACHING (1), (5) 
0 bserva tion and participation in one of the coop era ti ng schools, where the 
student receives his first ex perience in teaching under the g uidance of a carefu ll y 
selected director. 
TELEVISION IN EDUCATION (1 -2), (2) 
Subject stresses the special req uirements of cduca tion;d TV programs and class-
room teaching b y televis ion. It includes study of and student projects in d e-
vclopi ng ed uca tiona! TV feat urcs. adult education, prescn ta tion of historical. 
scientific and public service material via television. 
METHODS OF TEACHING ENGLISH (1), (2) 
Study in the teaching of composition, litera ture a nd language. l\ fethods and 
fa ci lities in teaching poetry. fi ction and non -fiction. Diagnosis of student diffi-
culties and evaluation of progress in the Language Arts. 
TEACHING OF READING (1 -2), (2) 
A survey course on teaching of r eading. The nature of the reading process. 
Historical d evelopment of teaching methods and instruction material. The d e-
velopment a nd guida nce of a sound reading program. Diagnosing and correct ing 
r eading clifficul ties. 
EDUCATIONAL PSYCHOLOGY (1), (3) 
A study of the problems of learning as they appl y in the classroom situation. 
Recent research and theori es of learning. laws of learning, conditions allecting 
learning. 
PRINCIPLES OF EDUCATIONAL AND PSYCHOLOGICAL GUIDANCE (1 -2), (2) 
An orienta tion in psychologica l tests, materials and techniques used in vocational 
and educationa l guidance and in personnel selection. l\fethods of measuring 
skills and abilities and personality fa ctors and methods of evaluating individual 
performance arc studied. 
METHODS OF TEACHING RADIO AND TELEVISION (1), (2) 
SCHOOL AND COMMUNITY THEATER (1), (2) 
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METHODS OF TEACHING SPEECH IN ELEMENTARY AND 
SECONDARY SCHOOLS ( 1-2) , (2) 
METHODS OF TEACHING SPEECH FOR COLLEGE CLASSROOM 
AND ADU LT EDUCATION ( 1), (2) 
INTRODUCTION TO SPEECH THERAPY (1-2), (2) 
The course is desi~ned to provide a ~eneral survey of the subject of speech 
therapy, a review of literature and methodology, and an examin atio n of current 
practices. 
The Program in Mass-Communications 
for Foreign Students 
This comprehensive program of study for students returning to foreign 
countries is designed to provide intensive, p ractical educatio n in the methods 
and fa cili t ies o f televisio n, radio broadcast ing, motio n pictures, journal ism and 
audio-visual materials. 
Study is organized to proYide learning in the "ways and means" to employ 
the e normo us potentials o f modern mass-communica tio n in the urgent gr owth, 
development a nd educational tasks of developing n atio ns and regions. 
The prcgram req uires study co\·ering two Semesters and a Summer Term 
(a pproxima tely eleven months). It is open to a ny student of a foreign country 
who meets the College's regular entrance requirements and h as appropriate 
English Language facility. 
Credits earned can be used to meet requi reme nts for the Bachelors Degree 
if the student elects to continue in a regular Degree progr am. Full credit fo r 
the "l\ lass-Corn'munication Program" may be used as a completed major field o f 
study, fulfilling the req uirement for the Bachelors Degree if the student has 
previously completed ~G Semester Hours of transferable study at another 
institution. 
' '\There the College determin es that a studen t's English Language skills are 
insufficie nt, such students will be required to enroll in "English Language" 
courses either as a preface to or concurren tl y with study in the ";\ lass-Communi-
cat io n Program". 
F IRST SEM ESTER 
Aud io-Video Principles (2) • 
Fundamentals o f T elevision (2) 
Introduction to Photo~raphy (2) 
Fundamentals o f J ournalism (2) 
1\fass-Communication (2) 
The America n Experience (2) 
Audio-Visual l\faterials (2) 
Televisio n Facilities (2) 
PROGRAM 
SECOl'D SE\I.ESTER 
T ele\·ision Faci lities I I (2) 
R adio Broadcasti ng (4) 
Fundame nta ls o f !\lotion Pict. (2) 
Stagin~ Faciliti es (2) 
News Workshop (4) 
Radio-Tele\·ision Educat ion (2) 
Contemporary ' '\'oriel History (2) 
SU :0.1 ;\I ER TER\1 
Television Productio n ' 'Vorkshop (1) 
Film Production (4) 
Communication Projects (4) 
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Co urse substitution will be arra nged where a student h as competency in a n 
area of study. ( )* Semester Hours of Credit. Subject descriptions included 
in appropria te sections of the ca talogue. 
Tuition and Fees 
T uitio n is d etermined by the number o f credit ho urs o f instructio n. Tuitio n 
is $28.00 per credit ho ur for students enro lled for twelve (1 2) credit ho urs or 
more o f instructio n. Tuitio n for programs o f less than twelve credit ho urs is 
$30.00 per credit ho ur. I\'orma l " full time study" consists of fourteen fifteen or 
six teen credit ho urs (Semester H ours) per Semester (Term). 
T uitio n for the "English La nguage Program" is $30.00 per Semester H o ur 
(credit hour). Total tuitio n for the "~ £a ss-Communica tion Progr am for Foreign 
Students" is $ 1,400, which includes all necessar y textbooks, laboratory fees, in-
structio nal and req uired indiYidual materi als and equi p me nt. 
r\ registr atio n fcc o f $5 .00 is req u ired of a ll students enro lling for the first 
time in the College. The fcc for diplomas is $ 10.00. Tuition is payable in 
ad va nce. Students who pay their tuitio n for a term in full , before the end o f 
the first week of the Sem ester, will obta in a tui tion refund o f 5% of their tuition 
for the term. 
Activity fees may be charged for some subjects where texts are supplied or 
specia l ma teria ls furni shed the indiYidual student. 
\\' here necessary, studen ts may, with the permissio n of the R egistrar , arrange 
to pay their tuitio n in insta llments. r\ 5% charge will be added to the tuition 
of students electing a pa ymen t p rogram ex tending beyond the 12th week o f 
a term. 
Columbia College is approYcd fo r the tra ining of veter ans. 
Columbi a College is an apprO\"Cd institutio n of h igher learning for recipi ents 
o f lllino is State Scholarship Awards. 
Columbia College participa tes in the NATIONAL D EFEI\'SE STU D ENT 
LOr\ ' PROG R.r\ i\ 1. r\n y full -t ime studen t a t Columbia College, or any ap pli-
ca nt who has been accepted for admiss io n to Colum bia College ma y be eligible. 
Appli ca tio n forms for Na tio nal Defe nse Student Loa ns, or informa tio n 
abo ut the Loa n Program or Columbia Co llege 's Defer red Tuitio n Plan, m ay 
be obtained by writing to the R egistrar. 
\ !\There a student in terrupts enro ll ment during a term, the following "Schedule 
of R efund " shall a pply. Any amounts owed by the student are due and p ay-
able at the time o f withdrawa l. The effecti ve date o f withdrawal will be the 
date written no tice of such withd rawa l is received by the College. Otherwise 
full tu ition fo r the term will be charged. 
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WHERE ATTENDED DUR I NG 
PERIOD IN CL UDI NG 
1sT Week of Term . 
2ND Week of Term. 
3RD W eek of Term. 
4TH Week of Term. 
5TH Week of Term. 
6TH Week or l'vfore . 
COLUMBIA COLLEGE 
Refunding Policy 
PERCENTAGE OF SEMESTER'S 
TUITION CHARGED 
10% 
20% 
40% 
60% 
80% 
100% 
No refund will be made where withdrawal is ordered by the College. 
School Calendar 1964-1965 
FALL TERM-1964 
l\fonday, September 21 .... . . .. . . ............ . . Classes B egin 
Thursday, November 26 . . . . ... . .. . .. .. Holiday- Thanksgiving Day 
l\londa y, December 21 . . 
1\londay, J a nuary 4, 1965 
Saturday, January 30 . . . 
SPRING SEMESTER-1965 
l\londay, February 8 . 
l\londay, April 19. 
r<.!onday, Apri l 26 . 
Saturday, June 12 . 
SUMMER TERM-1965 
r<.Ionday, June 21 . . 
Saturday, August 28 . 
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Christmas Vacation Begins 
. . ... Classes Resume 
. . End of First Sem ester 
. .... Classes Begin 
. Spring Recess B egins 
. .. . Classes R esume 
. End of Second Semester 
. .... . Classes B egin 
. End of Summ er Term 
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